Lakeland Dairies continues to make very strong progress.

We have invested considerably in our future and we have the
customers, product portfolio and economies of scale required to
add market value to every litre of milk processed.

We sell 230 high quality dairy foodservice and

food ingredient products to customers in 77 WORLDWI DE
countries worldwide, exporting close to 100% of

our entire production capacity to every corner of DISTRI BUTION
the globe. 77 COUNTRIES

Our organisation is built around the pillars of
Quality, Competitiveness, Innovation and Progress.
Our priority is to achieve all future growth on a
long term and sustainable basis, to maximise milk
price and to minimise future market volatility for
all of our producers.
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